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Introduction
The data provided presents a detailed breakdown of the visitors to and from
Uzbekistan based on the purpose of their trip. It offers valuable insights into the various
reasons for travel and the patterns of outbound and inbound tourism. Analyzing the
two sets of data for each category reveals several key similarities and differences, as
well as the highest and lowest indicators for each purpose of the trip.

Similarities and Related Aspects:

Ketgan tashrif buyuruvchilar Kelgan tashrif buyuruvchilar l VISItI ng RE|at|VES
(O'zbekiston Respublikasi fugarolari) (chet el fugarolari) ..
BrlexaeluMe NoceTMTenm BuexaBwwe noceTUTENM The purpose Of VISItI ng
(rpaxnane Pecny6nuku YabekucTaH) (MHOCTpaHHbIe rpaxaaHe) re I atIVGS ap pears to be

overwhelmingly dominant in both
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categories. This indicates a strong
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diaspora, highlighting the
significant influence of familial
connections and social ties in
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inbound data demonstrate low percentages for the purposes of service and treatment,
signifying a relatively minimal focus on these categories in comparison to other trip
purposes. This suggests that travel for service-related reasons and medical treatment
accounts for a small portion of overall outbound and inbound tourism.

3. Reading:

The data reveals similar low percentages for the purpose of reading, indicating
that literary or educational tourism may not be a prominent trend in either outbound or
inbound travel from and to Uzbekistan.
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Highest and Lowest Indicators:

1. Outbound Tourism:

The highest indicator for outbound tourism is attributed to the purpose of visiting
relatives, representing 84.7% of the total visitors who went abroad for their trip.
Conversely, the lowest indicator is shared between service and treatment, both
accounting for 0.8% of outbound visitors, signaling a minor emphasis on these
purposes of travel.

2. Inbound Tourism:

In the inbound tourism category, visiting relatives also emerges as the highest
indicator, capturing a significant 87.8% of the total visitors who visited Uzbekistan.
Conversely, the lowest indicators are assigned to the purposes of service and treatment,
each representing 1.1% of inbound visitors, reflecting a minor focus on these trip
pUrposes.

Thus, the data underscores the predominant influence of family connections and
visits to relatives in both outbound and inbound tourism from and to Uzbekistan.
Furthermore, it highlights the relatively low emphasis on travel for service-related
reasons, medical treatment, and reading purposes. These insights can provide valuable
guidance for stakeholders in the tourism industry, including policymakers, travel
agencies, and businesses, to better understand and cater to the diverse motivations and
preferences of travelers to and from Uzbekistan.

Surprisingly, it appears that there is an error in the provided data, as the
percentages do not sum up to 100% for both sets of data. This makes it challenging to
provide a comprehensive and accurate analysis without complete information.

However, based on the available data, it is possible to offer some insights and
comparisons regarding the purposes of travel for visitors who visited Uzbekistan and
those who went abroad from Uzbekistan.

Firstly, it is noticeable that the purpose of "visiting relatives” emerges as the
dominant motivator for travel in both sets of data. The high percentages (84.7% for
visitors to Uzbekistan and 87.8% for those who went abroad) indicate that familial and
social connections play a pivotal role in shaping travel patterns related to Uzbekistan.
This highlights the strong influence of family ties and the significance of maintaining
connections with relatives for both inbound and outbound tourism.

Furthermore, the relatively lower percentages for the purposes of "service" and
"treatment” in both sets of data suggest that travel for professional or medical reasons
constitutes a minor segment of overall tourism activity. This indicates that the majority
of travel is driven by leisure, family visits, or other non-professional purposes.

The noticeable increase in the percentage for the purpose of "reading” in the
inbound data (5.4% to 1.2%) could be an interesting trend, indicating a potential rise
in literary or educational tourism, in which travelers visit Uzbekistan with a specific
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focus on reading, education, or literary exploration. This could signify an evolving
travel trend that merits further exploration and could have implications for tourism
development and promotion.

It should be noted that the figures provided for "service" and "treatment" are
notably low in both sets of data. This suggests that Uzbekistan may not be a primary
destination for business-related or medical tourism. Additionally, the spike in the
percentage for "reading" in the inbound dataset may warrant further investigation to
understand the factors contributing to this change in travel patterns.

While the provided data offer valuable insights into the various purposes of travel
for wvisitors to Uzbekistan and those traveling abroad from Uzbekistan, a
comprehensive analysis would require a clear and complete breakdown of the
percentages for each category. This would help in identifying additional trends,
understanding shifts in travel behaviors, and gaining a more nuanced understanding of
the patterns and motivations behind inbound and outbound tourism related to

Uzbekistan.
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