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Abstract: This article examines the impact of the digital economy on retail
turnover. Key aspects of digitalization in retail are discussed, including online
platforms, e-commerce, digital marketing and changing consumer behavior. We
examine the challenges and opportunities that digital transformation poses for the retail
sector, and propose strategies for optimizing retail turnover in the digital economy.
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AHHoTanus: B maHHO# cTaThe Kccienyercs BIUsSHUE IU(POBOH SKOHOMUKH Ha
PO3HUYHBIA TOBapooOOpoT. OOCYKIAIOTCS KIIOUEBBIE ACMEKThl HU(PPOBU3AINU B
chepe PO3ZHWYHOM TOPrOBIM, BKIIOYAs OHJIANH-TUIAT(QOPMBI, AJIEKTPOHHYIO
KOMMEPIIHUIO, ITU(PPOBON MAPKETUHT U U3MEHEHHE MOTPEOUTETHCKOT0 MOBEeACHUs. MBI
paccMaTpuBaeM BBI3OBBI M BO3MOXKHOCTH, KOTOpBIE MPEACTaBIsieT co0oi nudpoas
TpaHC(i)OpMaIlI/I}I JIL PO3HHUYHOI'O CCKTOpA, a TAKXKC IIpCiiaracM CTpaTCruu aJisa
ONTHUMM3ALUU POSHUYHOI'O TOBAPOOOOPOTA B YCIOBUSAX LIU(PPOBON SKOHOMUKH.

KioueBbie ciaoBa: Po3HuuHbBIA TOBapooOOpOT, IudpoBas HSKOHOMHUKA,
AJIEKTPOHHAs KOMMEpLHUs, OHJIANH-TIATHOPMBI, HTU(HPOBOI MAPKETHHT.

Introduction. Digital transformation in the modern world affects all areas of
business, and the retail sector is no exception. With the rapid development of
information technology and increasing online activity of consumers, retail trade is
experiencing significant changes and challenges. These changes affect both the way
products are sold and advertised and consumer preferences themselves.

Thinking about retail flow in the context of the digital economy introduces us to
a world where technology plays a key role in shaping the shopping experience,
determining the competitiveness of companies and managing data. Online platforms,
e-commerce, social media and digital marketing are becoming an integral part of retail
business, providing new opportunities and challenges for entrepreneurs.

In this introduction, we will focus on the significance of studying retail trade
turnover in the digital economy and outline the key aspects that will be discussed in
the article. We'll look at the impact of digital transformation on the retail sector and
identify the challenges and opportunities this new digital landscape presents. Strategies
and recommendations for optimizing retail turnover in the digital economy will also be
proposed.

The purpose of this article is to analyze current trends in retail turnover under the
influence of digital transformation and propose practical solutions for the effective
management of retail operations in this context.
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Main part. The retail sector is a key element of the economy, and digital
transformation is bringing significant changes to its functioning. In this part of the
article, we will look at the impact of the digital economy on retail turnover, identify
the main trends and challenges facing retail companies, and propose strategies for
optimizing retail operations in the digital economy.

eOnline platforms and e-commerce: With the development of the Internet and
mobile technologies, the popularity of online platforms and e-commerce is growing.
Retailers are increasingly using online channels to sell their products and services,
providing new opportunities to attract customers and expand the market. However,
competition on online platforms is becoming increasingly fierce, and companies need
to develop effective strategies to retain and attract customers.

eDigital Marketing and Analytics: Digital marketing is becoming an integral part
of retail operations in the digital economy. With the help of digital tools, companies
can conduct targeted advertising, analyze consumer behavior and improve their
marketing strategies. However, to use digital marketing effectively, you must have
access to quality data analytics and experts who can interpret this information and make
informed decisions.

eChanging consumer behavior: Digital transformation is also influencing
consumer behavior by changing the way people search and buy products. Consumers
are increasingly using mobile devices to compare prices, read reviews and shop at retail
stores. This requires retailers to adapt their strategies and provide customers with
convenient and innovative services.

eCybersecurity and data protection: As the volume of online transactions
increases, so does the threat of cyber attacks and data breaches. Retailers must pay
particular attention to cybersecurity and protecting their customers' personal
information. This includes the use of secure payment systems, data encryption and
security training for staff.

ePersonalization and improvement of customer experience: In the digital
economy, it is important to create a unique and personalized experience for each
customer. Retailers can use consumer data to provide personalized offers and improve
customer experiences. This helps retain customers and increase their loyalty to the
brand.

In general, retail turnover in the digital economy presents both challenges and
opportunities for retail companies. Those who use digital technologies wisely and adapt
their business models to new realities will be able to win in the market and ensure their
success in the future.

While researching the topic, we identified the following problems and expressed
our scientific proposals to them, which include:

* Cybersecurity and information security threats:

In the retail industry, there is a risk of cyber-attacks, hacking of customer personal
data and other incidents that may lead to loss of trust from customers and financial
losses for the company.
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Scientific solutions: Development and implementation of modern cybersecurity
systems, data encryption, use of two-factor authentication mechanisms, training of
personnel in security rules and implementation of information security standards.

* Competition with online platforms:

Traditional retailers face increasing competition from online platforms and e-
commerce, which could result in lower sales and loss of market share.

Scientific solutions: Developing unique marketing and promotion strategies based
on data analysis and consumer preferences, investing in improving user experience,
diversifying the product range and creating our own online platforms.

* Changing consumer behavior:

Consumers are increasingly choosing to shop online, compare prices and read
reviews before visiting retail stores, which can lead to reduced traffic and sales at
physical locations.

Scientific solutions: Adaptation of marketing and sales strategies to the online
format, creation of multifunctional stores with the possibility of online purchase and
pickup, implementation of facial recognition technologies and smart analytics systems
to attract and retain customers.

* Inefficient use of data:

Some retailers do not make full use of their customer and market data, which can
result in under-targeted marketing campaigns and missed opportunities to increase
sales.

Scientific solutions: Development and implementation of systems for collecting
and analyzing customer data, using machine learning algorithms to identify behavioral
patterns and predict customer preferences, creating personalized offers and
promotions.

+ Insufficient staff training:

Retail employees may not be digitally prepared, which can lead to ineffective use
of tools and loss of competitiveness.

Scientific solutions: Conducting systematic training and retraining of personnel
on issues of the digital economy, creating specialized educational programs and
trainings, attracting external experts to advise and train employees.

Conclusions and offers. Retail trade in the digital economy plays a key role in
modern business, being influenced by various factors, ranging from online platforms
and digital marketing to changing consumer behavior and growing cybersecurity
threats. During the analysis, we identified a number of problematic situations that
retailers face in the digital economy and proposed scientific solutions to solve them.

Offers:

+ Improved cybersecurity: Retailers should invest in modern cybersecurity
systems, train staff on security procedures, and implement data encryption to protect
customers' personal information.

+ Adapt to online channels: Retailers must develop effective online
strategies, invest in developing their own online platforms and use digital marketing to
attract new customers.

* Customer Experience Innovation: Companies should strive to create
unique and personalized customer experiences by offering innovative services such as
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online ordering and curbside pickup, and use data to tailor their offerings to individual
customer needs.

* Effective use of data: Retailers must actively use customer and market
data to analyze trends, forecast demand and develop personalized marketing strategies.

* Staff training: Companies should invest in staff training on the digital
economy and provide employees with access to specialized training and educational
resources.

The implementation of these proposals will help retail companies adapt to the
challenges of the digital economy, improve their competitiveness and ensure
sustainable growth in the future.
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