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Abstract: This article examines the essence and features of trade in the conditions
of the emergence of a market economy. In the context of a changing economic
environment, we analyze the role of trade in the development of market relations, its
impact on economic growth and development of the country. The article also examines
the challenges and opportunities faced by trading enterprises during the formation of a
market economy, and also proposes strategies for successful operation and
development in the new conditions.
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AHHOTauMsA: B maHHOW cTaThe paccMaTpuBaeTCsl CYIIHOCTb U OCOOEHHOCTH
TOProBJIM B YCJIOBHAX CTAHOBJICHHA pBIHO‘IHOI‘/’I SKOHOMHUKH. B KoHTekcTe
M3MEHSIOLIENCA S3KOHOMUYECKOW CPEABI Mbl aHAJIM3UPYEM POJIb TOPTOBJIM B Pa3BUTHUH
PBIHOYHBIX OTHOHIGHHﬁ, €€ BIMUSHHE Ha PKOHOMUYECKUMN POCT U Pa3BUTHUC CTPAHBI. B
CTAaTbC TAKIKC paCCMaTPHUBAIOTCA BbI3ZOBBI 1 BO3MOKHOCTH, C KOTOPBIMH CTAJIKMBAIOTCA
TOPIOBBIC IIPCANIPUATHA B IICPHUOL CTAHOBJICHHA pI)IHO‘lHOfI 3KOHOMUKH, a TaKXKC
MpEeAaraloTcs CTpaTeruu JJis yCIemHoro GyHKIMOHUPOBAHUS U Pa3BUTHUS B HOBBIX
YCJIOBUSIX.

KuaroueBbie ciioBa: TOPTOBJIA, PBIHOYHAA 3SKOHOMHKA, PA3BUTHUC, BBI3OBHI,
BO3MOKHOCTH, CTPATCIUHU, POCT, PIHOYHBIC OTHOIIICHMUS.

Introduction. In the context of the emergence of a market economy, trade plays
a key role in the process of economic development. The transition to a market economy
involves changes in the economic structure, an orientation towards free market
relations and expanded opportunities for entrepreneurial activity. Trade, as one of the
most important elements of the economy, has a significant impact on the formation of
market relations, stimulates competition, promotes the distribution of resources and
ensures consumer access to goods and services.
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In this introduction we will consider the essence and features of trade in the
conditions of the emergence of a market economy. We will analyze the key aspects of
trade during the transition to a market economy, consider the challenges faced by trade
enterprises, and also propose strategies for effective development and operation in the
new economic conditions.

Main part. Trade plays a significant role in the process of establishing a market
economy. During the transition from a planned to a market economic system, trade
becomes a mechanism that contributes to the formation of free market relations. It
provides business opportunities, stimulates competition and promotes the efficient
allocation of resources.

In the conditions of the emergence of a market economy, trade acquires a number
of features. Firstly, there is a need to adapt trading enterprises to new market
conditions, which requires changing strategies and business models. Secondly,
competition is becoming more intense, which forces companies to improve the quality
of goods and services, as well as optimize pricing policies. Thirdly, market
opportunities are expanding and the availability of goods and services for consumers
IS increasing.

During the period of the formation of a market economy, trading enterprises face
a number of challenges. One of them is the need to adapt to new market conditions and
compete with new market participants. Another challenge is establishing stable
partnerships with suppliers and consumers in a changing economic environment.
Another important challenge is the development of effective management systems that
will allow companies to manage risks and optimize their activities.

To successfully develop in the emerging market economy, trading enterprises can
apply a number of strategies. This includes diversifying our product range, developing
new distribution channels, improving customer service, and investing in innovation
and the development of new technologies.

Government support plays an important role in stimulating the development of
trade in the context of the emergence of a market economy. This may include creating
a favorable investment climate, ensuring access to financial resources, and developing
legislation that promotes entrepreneurship.

In general, trade plays an important role in the development of a market economy,
providing opportunities for entrepreneurship and stimulating economic growth.
However, to operate successfully in new conditions, effective management, adaptation
to a changing economic environment and the use of strategies that promote
development and competitiveness are necessary.

While researching the topic, we identified the following problems and expressed
our scientific proposals to them, which include:

1. Lack of experience in a market economy:
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Problem: Many retailers may not have sufficient experience in operating in a free
market environment, which can lead to poor management and poor strategic decisions.

Solution: Conducting training programs and seminars for managers and
employees of companies on adaptation to market conditions, studying the experience
of successful companies in similar industries, as well as using the consulting services
of specialists in management and economics.

2. Lack of financial resources:

Problem: New retailers may face limited access to financial resources to expand
their operations and compete in the market.

Solution: Using financial instruments such as loans and investments from
investors, creating partnerships with financial institutions, attracting government
support for new businesses.

3. Uncertainty in legislation and market rules:

Problem: In an emerging market economy, there may be uncertainty in legislation
and market rules, which makes it difficult to predict future trends and risks for business.

Solution: Active participation of trade associations and public organizations in the
development of laws and regulations, as well as the use of legal counsel to ensure
compliance with applicable laws and protect the interests of the company.

4, Low level of competitiveness:

Problem: Retailers may experience low levels of competitiveness due to limited
resources, lack of innovation, or poor product quality.

Solution: Invest in research and development of new products and services,
improve customer experience, use differentiation strategies and unique marketing
approaches to differentiate from competitors.

5. Lack of access to market information:

Problem: Some retailers may have limited access to information about market
trends, supply and demand, making it difficult to make informed decisions.

Solution: Using modern information technologies and analytical tools to collect
and analyze market data, establishing partnerships with research and analytical
agencies, as well as conducting our own marketing research and consumer surveys.

Conclusions and offers. Trade plays a key role in the development of a market
economy, providing opportunities for entrepreneurship, stimulating competition and
promoting economic growth. During the transition from a planned to a market
economic system, trading enterprises face a number of challenges, including a lack of
experience, limited access to financial resources, legislative uncertainty and low levels
of competitiveness. However, with the right approach and use of development
strategies, trading enterprises can overcome these challenges and operate successfully
in the new economic conditions.

Offers:
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- Personnel training and development: It is necessary to invest in the training and
development of personnel, providing them with the necessary knowledge and skills to
work in a market economy. Training may include courses in management, marketing,
finance and other key aspects of the business.

- Diversification of Products and Services: Retailers should strive to diversify
their product lines and services to meet diverse customer needs and expand their
audience.

- Investing in Innovation and Technology: It is important to invest in the
development and implementation of innovative technologies and work methods that
will help improve process efficiency and improve the quality of products and services.

- Partnerships and Collaborations: Traders can establish partnerships with other
companies and organizations to share experiences, resources and information, which
contributes to overall development and strengthening of market position.

- Active participation in public life: It is important to actively participate in public
life, maintain dialogue with government agencies and public organizations in order to
provide favorable conditions for business development and the creation of competitive

advantages.
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