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Abstract: In this article we examine the essence and significance of profit and
profitability for trading enterprises. We analyze the basic concepts of profit and
profitability, their relationship and impact on the financial condition and performance
of trading companies. The article also discusses methods for calculating and analyzing
profitability, as well as strategies for increasing profits and profitability in commercial
enterprises.
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AHHOTanuA: B [aHHOW cTaThe MBI pacCMaTpUBaEeM CYIIHOCTb M 3HAYCHHE
npuObUTM W PEHTA0ENBbHOCTH Il TOPTOBBIX MNPEANpUSTH. MBI aHaIM3UpyeM
OCHOBHBLIC ITIOHATUS HpI/I6BI.TII/I )41 peHTa6eHBHOCTI/I, X B3aMMOCBS3b U BJIIUSIHUC HaA
¢buHaHCOBOE cOCTOsIHHE M A((PEKTUBHOCTH NEATEILHOCTH TOPTOBBIX KOMITaHWA. B
CTAaTbC TAKIKC paCCMATPUBAIOTCA MCTOAbBI PACUCTA X dHAJIN34a peHTa6eHLHOCTI/I, d TaKXKE
CTpaTCruu 111 YBCINYCHUA HpI/I6BIJII/I u peHTa6€J'IBHOCTI/I Ha TOProBLIX NPEATIPUATHUAX.

KiioueBbie cjioBa: mpuObLIb, PEHTAO0ETBHOCTh, TOPTOBBIE MPEATPUSITHS,
(¢uHaHCOBOE COCTOsIHUE, YP(HEKTUBHOCTD, AHAJINU3, CTPATETHH.

Introduction. Profit and profitability play a key role in the viability and success
of any trading enterprise. These two indicators are the basis for assessing the financial
condition and performance of the company. Understanding and managing profit and
profitability are important tasks for managers and owners of retail businesses, as they
determine the company's ability to grow, develop and compete in the market.

In this introduction we will focus on the nature and significance of profit and
profitability for trading businesses. We will look at the basic concepts of these
indicators, their relationship and impact on the financial condition of the company. We
will also take a brief look at profitability calculation and analysis methods, and
introduce some strategies that can help increase the profitability and profitability of
retail businesses.
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Main part. Profit is a key indicator of the financial activity of trading enterprises
and represents the difference between revenue from the sale of goods and the costs of
their production and/or purchase. It reflects the success of the business and the
company's ability to create value for its shareholders.

Profitability, in turn, measures the efficiency of using a company's assets to
generate profit and is expressed as the ratio of profit to the volume of assets, sales
revenue or other indicators. It helps to assess the profitability of invested funds and the
operating efficiency of the enterprise.

Profit and profitability are closely related because profitability is one of the factors
affecting profit levels. High profitability allows a company to earn more profit from
every dollar invested, while low profitability can limit its ability to increase profits.

There are several methods for calculating profitability, including net profitability,
return on assets, return on equity, and others. Each of them provides information about
various aspects of the company's activities and can be used to analyze the financial
condition of the company.

Profitability analysis also often uses comparative methods, such as time series
analysis and intercompany analysis, to assess changes in profitability over time and
compare it with similar performance of other companies.

Various strategies can be used to increase the profits and profitability of retail
businesses. This may include optimizing production processes, reducing costs,
improving the quality of goods and services, increasing sales volumes, developing new
markets and business diversification.

Also important is price management, marketing and sales strategies, which can
help increase demand for products and increase revenue levels. Investing in innovative
technologies and processes can also play a key role in improving the efficiency and
competitiveness of retailers.

In general, understanding the nature and significance of profits and profitability,
as well as developing effective strategies to increase them, are important tasks for
managing trading enterprises and ensuring their successful development and growth.

While researching the topic, we identified the following problems and expressed
our scientific proposals to them, which include:

1. Low profitability:

Problem: Low profitability may be due to high production or purchasing costs,
insufficient operational efficiency, poor inventory management, or poor pricing
policies.

Solution: Implementation of inventory management systems and cost reduction,
optimization of production or purchasing processes, as well as analysis of market
competition and adjustment of pricing policy based on supply and demand data.

2. Insufficient effectiveness of marketing strategies:

@ http://www.newjournal.org/ <4 68 ¥ » Buvinyck scypnana Ne-41
Yacmo—1 Mapmp —2024


http://www.newjournal.org/

s O q
g ?,! \ ObPA30OBAHHUE HAYKA H HHHOBAIIHOHHBIE H/IEU B MUPE I b\ !
2181-3187

Problem: Marketing strategies may be ineffective, resulting in poor customer
acquisition and decreased sales.

Solution: Analysis of the effectiveness of current marketing strategies, research
of consumer preferences and behavior, development and implementation of new
strategies based on data about the target audience and market trends.

g. Problems with liquidity management:

Problem: Insufficient liquidity can lead to difficulties in paying suppliers, paying
wages and other financial difficulties.

Solution: Implementation of effective cash flow management systems, planning
of financial resources, timely analysis and management of credit risks, as well as
diversification of funding sources.

4. Improper inventory management:

Problem: Insufficient or excessive inventory management can result in lost profits
due to lost sales or inventory holding costs.

Solution: Development and implementation of inventory management systems
based on demand analysis and forecasting, optimization of ordering and supply
processes, as well as the use of automation and inventory management technologies.

5. Inefficient use of data:

Problem: Some retailers do not fully utilize their financial and market data, which
can lead to poor strategic decisions.

Solution: Implementation of data management and analytics systems, training of
personnel in methods of data analysis and interpretation, use of integrated management
systems to effectively use data for decision making.

Addressing these problematic situations will enable retailers to improve their
financial performance, increase competitiveness and achieve sustainable growth.

Conclusions and offers. This article examined the essence and importance of
profit and profitability for trading enterprises. Understanding these concepts and their
impact on a company's financial health is critical to successful business management.
Profit and profitability are key indicators of financial performance and efficiency in the
use of enterprise resources.

Offers:

- Continuous monitoring and analysis of financial indicators: Retailers should
regularly analyze their financial indicators, including profits and profitability, in order
to quickly identify problematic situations and take measures to eliminate them.

- Process optimization and cost reduction: Companies should strive to optimize
operational processes and reduce costs to increase profits and profitability. This may
include automating processes, reducing waste and improving resource efficiency.

@ http://www.newjournal.org/ <4 69 ¥ » Buvinyck scypnana Ne-41
Yacmo—1 Mapmp —2024


http://www.newjournal.org/

s O q
g ?'! \ ObPA30OBAHHUE HAYKA H HHHOBAIIHOHHBIE H/IEU B MUPE I b\ !
2181-3187

- Investing in Innovation and Development: Companies must invest in developing
new products and services, developing innovative technologies, and improving the
quality of goods and services offered to attract new customers and increase profits.

- Risk Management: It is important to have a risk management system in place
that allows you to identify and assess potential financial risks and take steps to reduce
or manage them.

- Personnel Training: Enterprise employees must be trained in the basics of
financial management and be able to analyze financial indicators in order to make
informed decisions that help increase profits and profitability.

Overall, properly understanding and managing profit and profitability are key
aspects of running a successful trading business. The implementation of the proposed
measures will help companies achieve sustainable financial growth and ensure their
competitiveness in the market.

REFERENCES:

1. Brigham, E. F., & Houston, J. F. (2012). Fundamentals of Financial Management.
Cengage Learning.

2. Gitman, L. J., & Zutter, C. J. (2015). Principles of Managerial Finance. Pearson.

3. Weston, J. F.,, & Brigham, E. F. (2013). Essentials of Managerial Finance.
Cengage Learning.

4. Brealey, R. A., Myers, S. C., & Marcus, A. J. (2012). Fundamentals of Corporate
Finance. McGraw-Hill Education.

5. Ross, S. A, Westerfield, R. W., & Jordan, B. D. (2015). Essentials of Corporate
Finance. McGraw-Hill Education.

6. Van Horne, J. C., & Wachowicz, J. M. (2012). Fundamentals of Financial
Management. Prentice Hall.

7. Titman, S., Keown, A. J., & Martin, J. D. (2014). Financial Management:
Principles and Applications. Pearson.

8. Block, S. B., Hirt, G. A., & Danielsen, B. R. (2016). Foundations of Financial
Management. McGraw-Hill Education.

9. Emery, D. R., Finnerty, J. D., & Stowe, J. D. (2014). Corporate Financial
Management. Pearson.

10. Ehrhardt, M. C., & Brigham, E. F. (2016). Corporate Finance: A Focused
Approach. Cengage Learning.

@ http://www.newjournal.org/ <4 70 ¥ » Buvinyck scypnana Ne-41
Yacmo—1 Mapmp —2024


http://www.newjournal.org/

