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Annotatsiya. Maqgolada milliy igtisodiyotda oilaviy tadbirkorlikni rivojlanishi,
o‘zbek a yollarining ish bilan ta’minlanishi va oilaviy tadbirkorlikga asoslangan
moddiy manfaatlarini ta’minlash uchun biznes g‘oyalarini roli haqida yoritilgan.

Kalit so‘zlar. Milliy iqtisodiyot, oilaviy tadbirkorlik, bozor munosabatlari,
mehnat munosabatlari, biznes g‘oya.

Mamlakatimizda amalga oshirilayotgan iqgtisodiyotni erkinlashtirish va
islohotlarni yanada chuqurlashtirish jarayonidan ko‘zlangan asosiy magsadlardan
biri, igtisodiyotning davlat va nodavlat sektorida xususiy tadbirkorlikni rivojlantirish
uchun yanada keng imkoniyatlar tizimini shakllashtirish bilan birga oilalarni ish bilan
bandligini ta’minlashga qaratilganligidir. Ana shu faoliyat zamirida oila tadbirkorligi
ham o°ziga xos muhim o‘rin tutadi.

Binobarin, bozor munosabatlarining rivojlanishi sharoitida mamlakatimizda
amalga oshirilayotgan islohotlarning pirovard natijasi oilalar iqtisodiy farovonligini
oshirishga qaratilgan. Ushbu farovonlikka erishish, ko‘p hollarda oilada tadbirkorlikni
yuritish bilan bog‘liq bo‘ladi. Qolaversa, jamiyat taraqqiyotining muhim shartlaridan
biri  uning negizini tashkil etuvchi har bir oilaning to‘kin, farovon turmush
kechirishidir. Albatta, o‘tish davrini boshidan kechirayotgan davlatimiz oilalarni ham
iqtisodiy, ham ma’naviy, ham ijtimoiy jihatdan qo‘llab-quvvatlashga alohida e¢’tibor
garatmoqda. Oilaning turmush darajasini oshirish, oila va bola salomatligini
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yaxshilash, ajralishlar sonini kamaytirish  maqgsadlari  bo‘yicha  kompleks
dasturlarning ishlab chiqilishi va ular ijrosining ta’minlanishi natijasida sezilarli
yutuglar qo‘lga kiritilmoqda. Shunga qaramasdan respublikamizda o‘ta kambag‘al va
o‘ta boy bo‘lmagan, o‘rtahol oilalarni shakllantirish, aynigsa qishloglardagi oilalarni
ijtimoiy-igtisodiy ahvolini yaxshilash bilan bog‘liq muammolar hali dolzarbligicha
qolayotganligi bu masalaga alohida e’tibor garatishni talab qgiladi. Bunda, oilaviy
biznesni rivojlantirish muhim ahamiyatga ega.

Oilaviy biznes — kichik biznes va xususiy tadbirkorlikning o°ziga xos tashkiliy-
huquqiy shakli sifatida mamlakat iqtisodiyotidagi ahamiyati katta bo°‘lib, u bir gator
afzalliklarga ega, jumladan moslashuvchanlik va innovatsiyalarning yuqori darajasi,
o‘zgaruvchan bor talablariga tez moslashish qobiliyati, oila institutini
mustahkamlash kabi muhim ijtimoiy vazifani bajaradi, bolalarni muvaffaqiyatli
tarbiyalashga imkon bergan holda, ularni ijtimoiylashtirishga hamda demografik
muammolarni  hal qilishga imkon beradi, ishlab chigarish samaradorligini
oshirishga bo‘lgan yuqori intilish darajasini ta’minlaydi, iqtisodiyotning bargaror
rivojlanishining zaruriy sharti bo‘lgan fuqarolarning tadbirkorlik nuqtai nazaridan o‘z-
o‘zini ro‘yobga chiqarishga imkon beradi, jamiyatda ijtimoiy-igtisodiy holatning
bargarorlashuviga zamin hozirlaydi.

Aynigsa, ko‘p hollarda ayollarimizning ishlashlari uchun qarshilik
ko‘rsatayotgan o‘zbek oilalari uchun oilaviy biznesni yo‘lga qo‘yish qo‘shimcha
daromad manbai sifatida ayni muddaodir.

Jumladan, mahallalarda oilaviy tadbirkorlikni rivojlantirish magsadida
mamlakatimizda bir qator chora tadbirlar amalga oshirilmogda. Bunga esa,
“Mahallada tadbirkorlikni rivojlantirish, aholi bandligini ta’minlash va
kambag-‘allikni qisqartirish masalalari bo‘yicha hokim yordamchilari faoliyatini
tashkil etish chora-tadbirlari to‘g‘risida”gi Prezident garori (PQ-31-son, 03.12.2021
y.) qabul qilinganligi ayni muddao bo‘ldi. Ushbu qarorga muvofig, 2022 yilda
aholini tadbirkorlik faoliyatini yo‘lga qo‘yish, o‘zini- 0‘zi band qilish va ish bilan
ta’minlash bo‘yicha jami 2 trln. 159 mlrd. 146 mln. so‘m (200 million 664 ming
dollar) subsidiya ajratildi.

Shu bilan birga, 2022 yilda oilaviy tadbirkorlikni rivojlantirishda imtiyozli
kreditlar yillik 14 foizda:

-oilaviy tadbirkorlik, daromad topish bilan shug‘ullanish va faoliyatini
kengaytirish istagidagi aholi hamda tadbirkorlarga- 3 oydan 6 oygacha imtiyozli
davr bilan 3 yilgacha;

-chorvachilik (qoramol, qo‘y, echki), baliqchilik va parrandachilik (tuxum
yo‘nalishi) uchun- 1 yilgacha imtiyozli davr bilan 3 yilgacha;
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-bog‘dorchilik, uzumchilik va limonchilikni tashkil etish, issigxona, qishloq
xo‘jaligi texnikasi va asbob uskunalari xaridi uchun- 3 yilgacha imtiyozli davr bilan
7 yilgacha;

-“hunarmand” uyushmasi a’zolari uchun — 3 yilgacha muddatga hamda
aylanma mablag‘larini to‘ldirish uchun 18 oygacha muddatga ajratilishi yo‘lga
qo‘yildi. Kredit mablag‘lari xokim yordamchilari tavsiyasi bilan berilishi belgilab
qo‘yilgan.

Oilaviy biznesni tashkil gilishning muhim xususiyati shundaki, unda o‘zaro
ishonchli odamlar, ya’ni oila a’zolari ishtirok etadi. Bu esa, olinadigan daromadning
oilani ichida qolishini ifodalaydi. Daromadning ko‘p bo‘lishi har bir oila vakilining
serg‘ayrat harakatiga bog‘liq bo‘ladi va bu oilaning farovon turmush kechirishiga
zamin yaratadi. Shu o°‘rinda, oilaviy biznesni yo‘lga qo‘yishda xotin-gizlarimizning
o‘rni haqida gapiradigan bo‘lsak, har bir ayol uchun biznes bu—o0‘z professional
ko‘nikmalarini yuzaga chigarish uchun ajoyib imkoniyat bo‘lib hisoblanadi.

Hozirgi kunda oilaviy biznesning juda ko‘p turlari rivojlanib bormoqda. Bu
borada, xotin-qgizlarimiz uchun mos keluvchi ba’zi bir biznes-g‘oyalarni taklif
etishimiz mumkin:

. Repetitorlik xizmatlarini ko‘rsatish.

. Kiyim tikish atel esini ochish.

. Xend - meyd loyihasini ochish.

. Tarjimonlik xizmatlarini ko‘rsatish.

. Xususiy bog‘cha yoki o‘quv markazlarini ochish,
. Bolalar uchun ijod markazlarini ochish.

. Fermer xo°jaligini yo‘lga qo‘yish kabilardir.

N O O B~ W DN B

Biznes-g‘oyalardan xend- meyd loyihasi haqgida fikr yuritadigan bo‘lsak,
ingliz tilidan tarjima gilinganda “hand-made” — “qo‘lda qgilingan” degan ma’noni
ifodalaydi. Qo‘l mehnati bilan yaratilgan buyumlarga nisbatan hozirgi kunda
talabning oshib borayotganligini inobatga olgan holda aytish mumkinki, ayollarimiz
uchun uyda o‘tirib, yaxshigina daromad topish imkoni yaratiladi. Bu kabi biznes-
g‘oyalarni yana ko‘plab keltirishimiz mumkin, ammo, aynan yuqoridagi biznes-
g‘oyalar o‘zbek ayollarining oiladan ajralmagan holda yoki xonadondan tashqariga
chigmagan holda faoliyat yuritish imkonini beradi.

Qolaversa, davlatimiz tomonidan yaratilayotgan imkoniyatlardan foydalanib,
oilaviy biznesni yo‘lga qo‘yish va shu asosda o‘z oilasining farovon, t o‘kin, tinch
yashashiga zamin yaratish, albatta, magsadga muvofiq deb o‘ylayman.

http://www.newjournal.org/ Volume-23_Issue-3_February 2023


http://www.newjournal.org/

JOURNAL OF NEW CENTURY INNOVATIONS

REFERENCES

1. Mannopova, M. S. (2018). Turizm yo nalishida ta'lim berishning 0°ziga xos
xususiyatlari. byxopo sunossmunune mypucmux 6a UH8eCMUYUOH CAOXUSMU XATKAPO
unmuti-amanuil Konghepenyus mamepuannapu, 1(6), 307-310.

2. MannomnoBa, M. C. (2019). Xopwxuii Mamiakariapja axoJu OaHTUTHHH
TabMUHJIAIIHAHT MOJE/UIApU Ba YJIapHWHT Y3uUra XOC Xycycustiapu. Eepona
Ummugpoxu Erasmus+oacmypunune MAGNET — Yuugepcumemnap Y36exucmonoa
ypma €éw axoauHu yKumuui 6a Kacbea mauépaaul MapKasiapuHuHe acocuil
xamxopu, 1(5), 150-151.

3. Mannonosa, M. C. (2019). UuBecTunus 0y mamiakar ApaiiBepu —MCTUKOOJIITN
UKTHCOMUETHUHT  Kadomatuaup. Daon uHeeCmMUYUALAp — 6a  UNCMUMOUL
PUBOHCIAHMUPUHUHE 0013apO macananrapu. Xaikapo uiMui-amanuti KongepeHyus
urmutl makonaiap ea mamepuaniapu myniamu. Anousxcon, 1(7), 106-109.

4. MannomoBa, M. C. (2019). Kiacrepsi-kak pgpaiiBep dKOHOMUKH. |-
Meowcoynapoonas — Hayuno-npakmuueckas KOHQepeHyus Aepapuas 2KOHOMUKA 8
yenosusix enobanuzayuu u unmeepayuu BHUOIITYCK. 2. Mockea, 1(9), 23-25.

5. Mannonosa, M. C. (2020). ®aprona BuI0ATHIa MEBa-Ca03aBOTYMIIUK COXACH 1A
ODPUIIMITAH IOTYKJIAp Ba KaMYWIMKIAp. Papeona  UNOAMUHU — UHHOBAYUOH
PUBOIHCTAHMUPULL: MYAMMOJLAP 84 HUMLAP MAB3YCUOA2U PECRYOIUKA UIMUL-AMATUL
KoHgepenyus mamepuainrapu Papeona, 1(6), 124-127.

6. MannomoBa, M. C. (2019). O3uk-0BKAaT caHOaTH paBHAKUHUHT OEKHEC
axaMUSsITH. Y30eKucmon ukmucooui axoopomnomacu, 1(1), 44-47.

7. Mannomosa, M. C. (2022). V3Gekucronna  MeBa-cab3aBOTUMINK
WYyHAIUMImMaarn KJIacTepliapHd  PUBOXKJIAHTHPUIN Ba  OOIIKAPUIIHUHT  aCOCUU
Basudanapu. Biznes-oxcnepm, 1(6), 48-52.

8. XammamkanoBa, [. JI., & Mannomoa, M. C. (2020). PA3BUTHUE
HAIIMOHAJIBHOMI DKOHOMMKHN C YYETOM TEHJIEHIIMIA PA3BUTHI
MHWPOBOU OKOHOMMUKHMU. In MUHTAKA UKTHUCOJMUETHHHU
UHBECTHIIUAJIALLIHUHI  MOJIMABUU-XYKYKUU BA HHHOBAIIMOH
JKUXATIIAPH (pp. 238-244).

9. Khalmatjanova, G. D., & Mannopova, M. S. (2021). Priority areas in agricultural
development in the Republic of Uzbekistan. In The Challenge of Sustainability in
Agricultural Systems: Volume 1 (pp. 49-54). Cham: Springer International Publishing.

10. MannomnoBa, M. C. (2019). OcnoBHbie mpobiieMbl B chepe mnepepaboTku
IJI0JI00BOITHON Tiponykiuu B PecnyOonuke Y30ekucrtan. Obpazosanue u Hayka 8
Poccuu u 3a pybescom, (16), 175-180.

11. MannomnoBa, M. C., & Ao6xaymnaesa, II. 3. (2021). V36eKUCTOHIa KHIILIOK
XY)KaTUTHHA JUBepcHPUKANMSIANT JKapaCHUIa MeBa-ca03aBOT KiacTepIapHHH
PUBOXKJIAHTUPUIITHUHT Y3Ura XOC XyCyCUsITIapuHu. IxoHomura u coyuym, 10, 89.

http://www.newjournal.org/ Volume-23_Issue-3_February 2023


http://www.newjournal.org/

JOURNAL OF NEW CENTURY INNOVATIONS

12. Mannopova, M. C. (2020). PA3BUTHUE KIJIACTEPOB B
[JIOJOOBOIIIHOM HAIIPABJIEHUM B CEJIbCKOM XO3SMCTBE U UX
OYVHKIWN. In MUHTAKA HUKT. HCOﬂHETHHH HUHBECTULUATIALLIHUHIT
MOJTHABUN-XYKYKUH BA HHHOBALIHOH JKUXATJIAPH (pp. 320-324).

13. MannomnoBa, M. C., & Xacanos, 1. M. (2020). PASBBUTUE HHBECTHL{HPT—
I'TAPAHTUA [IEPCITEKTMBHOM OKOHOMMKM. In MUHTAKA
UKTHCONUETUHN MHBECTULIMAJIALLIHUHI MOJIHABHH-XYKYKUH BA
UHHOBAIJHOH JKHXATJIAPH (pp. 301-306).

14. Mannopova, M. S., & Khalildinov, A. A. (2022). THE IMPORTANCE OF THE
EFFECTIVE USE OF FRUIT VEGETABLE CLUSTERS IN AGRICULTURE OF
UZBEKISTAN. Gospodarka i Innowacje., 29, 117-120.

15. Mannopova, M. S. (2022). Main Directions of Development of Fruit and
Vegetable Clusters in Agriculture of Uzbekistan. American Journal of Economics and
Business Management, 5(11), 106-109.

16. Mannapova, M., & Abdullayeva, S. (2022). THE WORK DONE AND THE
DESIGNATED TASKS FOR THE DEVELOPMENT OF FRUIT AND
VEGETABLE CLUSTERS IN UZBEKISTAN. Gospodarka i Innowacje., 24, 1126-
1129.

17. Abnynnaesa, 111. 3., & MannomnoBa, M. C. (2022). OcHOBHbIC HamNpaBICHUS
pa3BUTHUSA U YIIPABICHUS IUIOAOOBOIIHBIME Kiactepamu. Ta 'lim fidoyilari, 6(7), 507-
512.

18. Abdurahimovna, C. D., & Sultanbekovna, M. M. (2022). Cost and Accounting
Concepts in Accounting and Their Accounting. Global Scientific Review, 4, 21-26.

19. Mannomosa, M. C. (2022). V36EKHCTOH  KUIUIOK XYy)KaJurujaa MeBa-
ca03aBOTUYWIMK KJIACTEPIAPUHU PUBOKIAHTUPHUIIHUHT acocuit WyHamunuiapu. New
innovations in national education, 1(6), 12-16.

20. MannomnoBa, M. C. (2022). XaxoH MamiakaTiapuaa KUIUIOK XYKaJuTH
MaxCyJI0TIapUHH UILIa0 YMKAPUIITHUHT camapanu Eanomrysnapu. New innovations in
national education, 1(6), 4-11.

21. FOnnamesa, I'. A., & AOaymraea, 1. D. (2021). MHHOBanMu B paMKax
HaITMOHAJIBHBIX HHHOBAIMOHHBIX cUCTeM. Mumepnayka, (26), 6-8.

22. Abdullaeva, S. E. (2021). The wurgency of attracting investment to
banks. ACADEMICIA: An International Multidisciplinary Research Journal, 11(8),
435-440.

23. A6aymmaea, III.  (2020). VY3BEKMCTOH  PECITYBJIMKACHUIA
VUHBECTULINSUIAPJAH ®ONJATTAHULL CAMAPAJIOPJINT Y. In MMHTAKA
UKTHCOIUETUHH MHBECTHUIUAJIALLIHUHI MOJIHABHH-XYKYKUH BA
UHHOBAIIMOH JXUXATJIAPH (pp. 506-512).

http://www.newjournal.org/ Volume-23_Issue-3_February 2023


http://www.newjournal.org/

JOURNAL OF NEW CENTURY INNOVATIONS

24. A6nynnaesa, L. DO., & JKakb6apora, 3. C. (2020). PETMOHAJIbHBIE
OCOBEHHOCTH 3AHATOCTU HACEJIEHU . In MUHTAKA
UKTHCOIUETUHH MHBECTUIIMAJIALIIHUHI MOJIMABHU-XYKYKUH BA
HHHOBAIIUOH JKUXATIIAPH (pp. 345-350).

25. Abnynnaesa, . 3. (2019). CoBpemeHHOE COCTOSHHE U MEPCIIEKTUBBI PA3BUTHS
0aHKOBCKOI cucTeMbl B Y30ekucrane. Oopazosanue u nayka ¢ Poccuu u 3a pydescom,
(16), 180-182.

26. Khakimov, D. R., Kurbanov, D., & Khalildinov, A. A. (2022). Formation of New
Economic Mechanisms in the Field of Education. American Journal of Economics and
Business Management, 5(11), 76-81.

27. Raximov, D. S. (2022). DIRECTIONS OF DIVERSIFYING INNOVATION
PROCESSES IN THE INDUSTRY NETWORK. World Economics and Finance
Bulletin, 16, 107-110.

28. Khakimov, D. R., Khalildinov, A. A., & Abdullaeva, S. E. (2022). THE MAIN
FACTORS OF THE DEVELOPMENT OF MARKET RELATIONS IN THE FIELD
OF HIGHER EDUCATION. Gospodarka i Innowacje., 29, 94-100.

29. Kyp6onos, [. X. (2022). Onuit Ttabaum coxocuga 0030p MyHocaOatiaapu
PUBOXIIAHUIIUHUHT acocuii omusuiapu. Biznes-sxkcnepm, 1(6), 39-41.

30. Khalildinov, A. A., & Ashurov, S. S. (2022). The Importance of Rational Use of
Natural Resources in the Economy and Specific Features of its Management. American
Journal of Economics and Business Management, 5(11), 82-85.

31. XaimunauaoB, A. A, (2021). HxkrucomuérHum — pakaMJalmITHPHUIIIA
UHHOBaIWMsIAp. Tavium musumuoa uxemumouii-eymanumap gannap, 1(6), 296-301.

32. XaimunauaoB, A. A.  (2021). HeBectuinus  CcUECATUHUHT  acOCHU
nyHanuiapu. Biznes-axcnepm, 1(6), 146-150.

33. Xakumon, JI. P. (2022). Ommii TabaIuM TU3MMHAQ SHTH HKTHCOIHI
MeXaHU3MIIApHH MIaKJIanTupui. Biznes-oxkcnepm, 1(6), 34-39.

34. Xamummmuo, A. A. (2023). KWUYMK BH3HEC BA XYCYCHUM
TAJABUPKOPJIMKHU TAIIKWINU-UKTUCOUIA MEXAHU3MUWHUA
TAKOMUJUTALITHPUILL. Journal of new century innovations, 21(2), 87-96.

http://www.newjournal.org/ Volume-23_Issue-3_February 2023


http://www.newjournal.org/

