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One of the main directions of economic reforms carried out in the context of the 

innovation development of the economy is the development of the service and service 

sector, which is considered a component of the MIL Li economy, further improving 

the quality of their life based on the maximum satisfaction of the population's demand 

for household services. Therefore, it is important to further develop the domestic 

service sector in our republic. Today, the development of these services increases the 

internal demand for many types of manufactured products and plays an important role 

in maintaining proportionality in the consumer market. 

Currently, special importance is attached to the sustainable development of 

domestic service enterprises in the Republic, and the expansion of modern types of 

services, which are considered an important factor in increasing the effectiveness of 

their economic activities. "A total of 29,000 projects worth Rs 18 trillion have been 

implemented in the current year and the services sector has grown by 20%. Next year, 

it was established that $ 500 million will be allocated for the implementation of 

projects in the service sector" [13]. In this case, it is necessary to deepen the knowledge 

in such areas as the introduction of methods of effective organization of Mai Shi 

service processes, improving the quality and competitiveness of services, and 

determining the norms of social in the field of household services. 

In the service sector, household service has a special place. This sector is one that 

develops mainly through entrepreneurship based on private property. Its importance is 

explained, first of all, by increasing the well-being of the population in exchange for 

the creation of new jobs, replenishing the market for services by increasing the range 

of services, satisfying the demand of the population for modern household services. 

To carry out such important measures, it is necessary to improve the methods and 

methods of organizing labor in domestic service enterprises and achieve efficiency. 

Household service activities are a complex and multifaceted process. This process 

is ensured by the effective management of employees and resources of the enterprise, 

compliance with service standards, compliance of the services provided with consumer 

requirements. This requires improving the mechanisms of organizing labor in domestic 

service enterprises on a scientific basis and improving the efficiency of the use of 
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resources. 

The new economic relations arising on the basis of the economic reforms carried 

out in our republic are an important factor in achieving economic growth in the field, 

creating favorable opportunities for the development of the domestic service sector, 

developing the activities of domestic service enterprises and organizations 

corresponding to the innovative economy, increasing their position and 

competitiveness in national and international markets, as well as 

In the research process, a dialectical and systematic approach to the study of the 

features and conditions of development of the field of household services, comparative 

analysis, statistical and dynamic approach and grouping methods were used. 

The Republic consists of developing proposals on the specifics and conditions of 

the development of the household services sector, the role of the household services 

market in the services market, methods and means of regulating the provision of 

household services to the population determining social norms in the field of 

household services, increasing the competitiveness of household services in the 

globalization processes of its economy. 

Huxever K., Render B., Russell R., Merdik R. the work highlights the 

development of the service economy, economic growth, sustainable development of 

the service sector, improving the quality and competitiveness of services, the effective 

use of production factors in the service process, increasing social and economic 

efficiency, the development of networks of services, increasing labor productivity in 

the field, the development of innovation in the service sector. 

Rubsova N.V. [10] in the work, the issues of effective use of resources in the 

service economy, improving the efficiency of service activities, developing the service 

sector and improving the quality of services provided to the population, ensuring the 

competitiveness of services provided by business entities, and Taco nationalization of 

service processes have been studied scientifically and methodically. 

Pardaev M.Q/ [9] the manual, written under the edit, investigated the problems of 

development of the service, service, and tourism sectors, ways of using labor resources 

in the service sector, factors, and directions of increasing labor productivity GIS. Also, 

the social, economic, and institutional foundations of the development of the services 

and tourism sectors have been scientifically researched in the subject area. 
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